
BRAND THINKING 
FOR CHANGE



BAD NEWS



GOOD NEWS





DEVELOPING 
GREAT 
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WHAT THE WORLD NEEDS 
IS STRONGER BRANDS FOR CHANGE



HEALTH CARE RENEWABLE 
ENERGY

PEACE

JUSTICE

JUSTICE

HEALTHY, 
SUSTAINABLE 

HABITS

FOOD SECURITY

NATURE THRIVES

JOBS

HUMAN RIGHTS

INCLUSION

MOBILITY

ACCESS TO 
INFORMATION

21ST CENTRY 
EDUCATION



AS PEOPLE, WE USE OUR  
‘BRAND THINKING BRAINS’  

HUNDREDS OF TIMES EACH DAY



THE BRANDLING INTRODUCTION

WHICH MILK WOULD YOU BUY?
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WHOSE COOKING ADVICE DO YOU TAKE?



THE BRANDLING INTRODUCTION

WHICH CANCER CHARITY WOULD YOU SUPPORT?



THE BRANDLING INTRODUCTION

WHO WOULD YOU GO TO TO MAKE YOUR WILL?



THE BRANDLING INTRODUCTION

WHICH MOVEMENT DO YOU JOIN  
TO TAKE ACTION ON CLIMATE CHANGE?



WHEN IT COMES TO  
BUILDING OUR OWN BRANDS,  

THAT KNOWLEDGE  
GETS US ONLY SO FAR. 

 
BUT…



WE BELIEVE  
THINKING LIKE A BRAND STRATEGIST 

CAN BE TAUGHT



MY STORY
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ANNE MILTENBURG







MY 
PROFESSIONAL 

SKILLS
MY PERSONAL 

PASSION

WHAT THE 
WORLD NEEDS



MY 
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MY PERSONAL 

PASSION

WHAT THE 
WORLD NEEDS BRANDING  

FOR SOCIAL 
CHANGE



HOW CAN I HELP CREATE A WORLD  
WHERE A FAMILY STARTING  

A FAIRTRADE LEMONADE BRAND  
CAN RIVAL COCA COLA?



IF YOU WANT YOUR  
IDEA/PRODUCT/SERVICE TO GROW,  

YOU NEED LOTS OF DIFFERENT PEOPLE  
TO BUY INTO IT



TRAIN THEM TO  
THINK LIKE  

BRAND STRATEGISTS!



THINKING LIKE  
A BRAND STRATEGIST



7 USEFUL WAYS IN WHICH 
BRAND STRATEGISTS THINK
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1. PUT THE AUDIENCE FIRST



THE BRANDLING INTRODUCTION

2. ACTIVELY DIRECT HOW OTHERS  
THINK AND FEEL ABOUT YOU
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3. MAKE COMPLEX THINGS 
EASY TO UNDERSTAND
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4. UNDERSTAND THAT YOU ALWAYS 
COMPETE WITH SOMEONE FOR SOMETHING



THE BRANDLING INTRODUCTION

5. KNOW REPUTATION DEPENDS ON 
ACTION AS WELL AS COMMUNICATION



THE BRANDLING INTRODUCTION

6. FOCUS RESOURCES



THE BRANDLING INTRODUCTION

7. ALWAYS HAVE A CALL TO ACTION



HOW WE TEACH BRAND 
THINKING SKILLS
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WE’RE SHARING THE TOOL WITH YOU!

WWW.THE-BRANDLING.COM/brand-thinking-canvas 
 
Discount code: bu-stepup



CAN YOU TEACH PEOPLE 
TO THINK LIKE BRAND 
STRATEGISTS?







1. 
TOOLS

2.  
TRAINING

3.  
TRIBE

AN EDUCATION COMPANY THAT 
TRAINS SOCIAL ENTREPRENEURS 

TO BUILD STRONGER BRANDS



1. 
HIGH QUALITY, ACCESSIBLE  

AND RELEVANT TOOLS +  
KNOWLEDGE RESOURCES









2. 
 SKILL BUILDING:  

TRAINING + COURSES







3. 
A TRIBE OF SUPPORT



Community	of	support

Trainers Online	community

Events









2,500 ENTREPRENEURS TRAINED 
10,000+ PEOPLE USING OUR TOOLS & COURSES 
38 CERTIFIED TRAINERS ACROSS 4 CONTINENTS









YOU’RE INVITED 
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UPCOMING EVENTS

LISBON MEETUP 
 
 
Join the Lisbon community to 
help a local brand grow its 
audience

PERSONAL BRANDING  
MASTERMIND GROUP 
 
Group of community 
members who support each 
other in building their 
personal brands

BRAND THE CHANGE 
ACADEMY 
 
8 week online brand building 
programme to build your 
brand with Anne

BRAND THINKING CANVAS  
FACILITATION COURSE 
 
On demand course for brand 
professionals who want to run 
their own inspiring and 
effective brand workshops



the-brandling.com @The_Brandling 
#BrandTheChange

brandthechange.orgThe Brandling 
#BrandTheChange


